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will you do online this year? online this year compare?
(Among Holiday Shoppers) (Al g Holiday Shoppers)
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This year, how will your seasonal/holiday shopping from the following types
of businesses compare to last year?
(Among Holiday Shoppers)

Less Than Last Year More This Year

10% - Businesses located in your neighbourhood _ 31%
1% - Businesses located in your municipality _ 37%
8% - BC-owned businesses _ 39%
6% . Canadian-owned businesses _ 34%
48% _ US or internationally-owned businesses
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Canadians’ level of concern about the 1
safety of personal information on social
media platforms
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BAEHJE: Nanos Research

Atlantic Quebec Ontario Prairies BC
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